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which computer platform they were likely to 
adopt next, 51.5% of readers suggested they 
would choose an Apple Mac. Looking behind 
these figures reveals that only 1.6% of the 
Sound On Sound readership now does not 
own a computer of any sort.

Sound On Sound in the past may have been 
regarded as primarily a keyboard player’s 
magazine, due to its extensive MIDI and 
synthesizer heritage. However, given the wider 
appeal of the magazine since its merger with 
sister publication Recording Musician in 1993, 
only 30.1.% of readers now claim their main 
instrument to be keyboards, with the majority 
(69.9%) falling into the ‘recording musician’ 
category. Indeed, while those who cite the 
guitar as their main instrument accounts for 
36.4%, over three-quarters of the readers 
(78.2%) actually own a guitar. The remainder 
of the ‘main instrument’ category in the 
survey breaks down as follows: bassists 8.9%, 
vocalists 4.6%, drummers 8.0% and “other 
instruments” 4.4%. A healthy percentage of 
the readership are in a band (46%), indeed 
only 34.8% did not play a gig in the past year, 
with some 27.4% gigging regularly and 36.5% 
performing live at least a few times.

An impressive 95% of the readership state 
that Sound On Sound reviews influence their 
purchasing decisions, with a 93% approval 
rating for the content of those reviews. Product 
reviews also top the list of reasons for buying 
the magazine (42.8%) with the workshop/
technique articles coming close, at 37.9%. 

Circulation Overview

Since 1985, Sound On Sound has been 
consistently at the forefront of emerging 
technologies in the hi-tech music and 
recording sector, with both cutting edge news 
coverage and our unique in-depth, hands-
on product reviews. The magazine’s target 
audience is comprised of recording musicians, 
sound engineers and producers, with the 
majority of the readership (98.9%) now using 
a PC or Mac as a core component of the 
recording process. Although software is rapidly 
replacing many elements of the traditional 
recording studio, Sound On Sound recognises 
that some aspects of the recording process 
will always remain hardware based, and 
continues to give these important parts of the 
modern studio their fair share of coverage.

The SOS readership is predominantly male 
(98%), with an average age of 34. Almost 
a third of all SOS readers (30.8%) derive 
their main income from music or music-
related activities, while the remaining group 
displays a majority of middle- to high-income 
professionals. With 98% of the SOS readership 
now using DAW software, it is no great surprise 
to see that the top purchase over the last 12 
months was a computer hard drive (52.1%), 
with a computer (40.3%) and an audio 
interface (40.3%) coming a close second. 
For the first time in our surveys, at 54.7%, 
the PC is no longer the most popular choice 
of computer platform for studio use. Apple 
have increased their market share to 58.4% 
(studios where both types are in use account 
for the total exceeding 100%). When asked 

SOS readers tend to be loyal to the title, with 
69.6% buying all 12 issues either from a 
newsagent or on subscription, and a further 
14.6% reading between 7 and 11 issues per 
year. Some 78.0% also keep their copy of the 
magazine after reading it each month, with 
just 10.7% passing it on to a friend, and only 
9.0% disposing of it.

Unsurprisingly, the Sound On Sound 
readership is highly web aware, with 89.0% 
being frequent visitors to soundonsound.com, 
although 40.7% still cite print advertising and 
editorial links as their primary means of finding 
new on-line content.

In 1985 Sound On Sound brought a new outlook 
to music and recording magazine publishing in 
the UK: more colour, more content, more style 
and above all, more editorial depth, written and 
edited not by journalists, but by experienced 
studio practitioners who use the gear they are 
writing about on a day to day basis. This content 
remains the cornerstone of the publication today, 
resonating with an informed readership, hungrier 
than ever for real user insight rather than 
recycled marketing hype.

Sound On Sound is available in three ways:
Firstly, you can buy the magazine in W.H.Smith, 
Tesco and other leading newsagents, where it 
has earned the highest (Tier 2) classification 
for retail sales value. Its success has made 
it a mandatory stocking requirement up and 
down the country, with an average of 13,248 
copies being bought in this way each month. 
Secondly, we have 4,769 loyal readers in the 
UK who buy the magazine in advance using the 
annual subscription service. Finally, we send 
out an average of 1,010 copies to all the right 
professionals and institutions in the industry 
that really do need the magazine. These 
include: universities, colleges, professional 
associations, manufacturers and distributors.

Coupled with our UK digital subscriber base 
of 742 users, this means 19,769 copies 
are being read in the UK every single month, 
making Sound On Sound the undisputed 
market leader. Add to this our Overseas 
circulation of 8,089 and Sound On Sound 
places an unrivalled 27,858 copies into the 
hands of readers every month and distributes 
over 41,000 copies monthly.

98% male•	
Average age 34•	
30% derive their main income from music-related activities•	
55% in middle or higher income bracket•	
94% own and operate some form of recording studio •	
98% own a computer•	
78% utilise recording software to some degree •	
95% state that Sound On Sound reviews influence their •	
purchasing decisions
93% approval rating for the content of SOS reviews•	
70% buy all 12 issues in a year•	
78% keep all their copies of the magazine•	
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What age are you?
001	 34 (average)

What sex are you?
002  	 Male 	 97.8 %
003  	 Female 	 2.2 %

What is your annual income?
005  	 up to £9,999 	 13.1 %
006  	 £10,000-£14,999 	 9.2 %
007  	 £15,000-£19,999 	 8.9 %
008  	 £20,000-£29,999 	 13.4 %
009  	 £30,000-£39,999  	 11.9 %
010  	 £40,000 or more  	 24.3 %

Is your main income derived from music/
recording?
011  	 Yes  	 30.0 %
012  	 No 	 70.0 %

Is your studio...
013  	 In commercial premises	 8.6 %
014  	 In domestic premises	 79.2 %
015  	 A mobile rig	 5.7 %
016  	 Don’t own a studio	 5.7 %

Which of the following best describes the 
use of your studio?
017  	 Commercial use with 
	 external clients	 14.4 %
018  	 Mostly for private use, but  
       	 some commercial jobs	 42.4 %
019  	 Private use only	 36.8 %
020  	 Don’t own a studio	 5.7 %

What is your MAIN instrument?
021  	 Keyboards  	 30.1 %
022  	 Guitar  	 36.4 %
023  	 Bass  	 8.9 %
024  	 Vocals  	 4.6 %
025  	 Drums  	 8.0 %

026  	 Other 	 4.4 %
027  	 None  	 4.2 %

Which of the following instruments do you 
own?
028  	 Keyboards  	 87.8 %
029  	 Guitars  	 78.2 %
030  	 Bass  	 53.0 %
031  	 Drum kit 	 28.0 %
032  	 Other percussion instruments	 44.2 %
033  	 Brass/woodwind  	 15.6 %
034  	 Classical stringed instrument	13.1 %
035  	 Others 	 30.6 %
036  	 None  	 2.5 %

Do you play in a band with other musicians?
051  	 Yes  	 46.0 %	
052  	 No  	 53.1 %

How often do you play gigs?
053  	 Regularly  	 27.4 %
054  	 Few times a year  	 36.5 %
055  	 Never gig  	 34.8 %

Have you ever attended a Music Technology 
or Recording course?
079  	 Yes  	 46.6 %
080  	 Not yet, but would consider it	 33.3 %
081  	 No, not appropriate to my 
	 situation  	 19.6 %

Where/how do you buy most of your NEW 
equipment?
108  	 Local music shop	 51.3 %
109  	 Non-local music shop	 5.6 %
110  	 UK mail order	 2.5 %
111  	 Non-UK mail order	 1.3 %
112	 UK retailer on-line	 37.8 %
113	 Non-UK retailer on-line	 23.3 %
114	 eBay	 23.5 %
115  	 Other	 5.1 %

Do SOS reviews influence your decision to 
buy equipment?
116 	 Yes  	 95.1 %	
117  	 No  	 3.8 %

Did you utilise the services of a commercial 
CD duplication facility in the last 12 months?
120  	 Yes  	 17.3 %
121  	 No  	 67.1 %
122  	 No, but intend to in 
	 the next 12 months	 14.9 %

Did you make use of a commercial repair/
servicing facility in the last 12 months.
123  	 Yes: warranty repair performed 
	 by the manufacturer	 13.1 %
124  	 Yes: warranty repair performed 
	 by an independent business 
	 on behalf of the manufacturer  	6.0 %
125  	 Yes: paid-for repair/service via 		
	 manufacturer/distributors
	 in-house facility	 4.3 %
126  	 Yes: paid-for repair/service via 		
	 independent business	 12.8 %
127 	 No repairs or servicing done	 63.0 %

Which of the following do you feel applies to 
the majority of SOS product reviews?
128  	 Too critical	 0.3 %
129  	 Not critical enough	 24.4 %
130  	 Well balanced	 78.1 %

Do you feel that SOS product reviews are...
131  	 Too detailed  	 1.4 %
132 	 About right  	 93.6 %
133  	 Not detailed enough	 7.8 %

Which of the following do you feel applies 
to the majority of SOS practical/technique 
articles?
134  	 Too complex  	 3.2 %

Readers Survey Results
How often do you buy copies of SOS?
1 to 6 issues a year  	 15.0 %
7 to 11 issues a year	 14.6 %
12 issues a year via newsagent	 17.1 %
12 issues a year via subscription  	 43.6 %
	I have an eSub, but no paper subscription	 8.9 %
	I read the open access material on-line  	 2.8 %
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135  	 Too basic  	 23.4 %
136  	 About right for my level 
	 of expertise  	 76.2 %

Do you feel that the majority of SOS 
practical/technique articles are...
137  	 Relevant to me  	 85.6 %
138  	 Not relevant to me  	 14.4 %

What is your MAIN reason for buying SOS?
151  	 For reviews  	 42.9 %
152  	 For features  	 16.0 %
153  	 For workshops  	 37.0 %
154  	 For news  	 5.1 %
156  	 For manufacturer ads  	 0.2 %
157  	 For retailer ads  	 0.6 %

How often do you buy copies of SOS?
160  	 1 to 6 issues a year  	 15.0 %
161  	 7 to 11 issues a year	 14.6 %
162  	 12 issues a year 
	 (newsagent)	 17.1 %
163  	 12 issues a year 
	 (subscription)	 43.6 %
164  	 12 via digital subscription	 8.9 %
165  	 I read the free open access 
	 material on-line  	 2.8 %

Where do you buy your copy of SOS?
166  	 National news retailer 
	 (WH Smith etc)	 22.7 %
167  	 Local newsagent  	 17.8 %
168  	 Subscriber  	 49.3 %
169  	 Not applicable to me	 6.2 %

What do you do with your copies of SOS 
after reading them?
172  	 Keep them  	 78.0 %
173  	 Pass them to a friend/
	 colleague	 10.7 %
174  	 Throw them away	 9.0 %
175  	 Replace them with the 
	 CD-ROM/DVD	 3.5 %

How many other people normally read your 
copy of SOS?
176  	 Only me  	 64.6 %
177  	 1 other  	 21.4 %
178  	 2 others  	 10.0 %
179  	 3 others  	 3.7 %
180  	 4 others  	 0.6 %
181  	 5 or more  	 2.0 %

How much have you spent on music/
recording hardware in the past 12 months?
263  	 Nothing  	 3.6 %
264  	 £1-£499  	 13.5 %
265  	 £500-£999  	 20.0 %
266  	 £1000-£1999  	 22.6 %
267  	 £2000-£2999  	 13.7 %
268  	 £3000-£3999  	 7.2 %
269  	 £4000-£4999  	 4.9 %
270  	 £5000-£9999  	 8.9 %
271  	 £10,000-£19,999  	 2.3 %
272  	 £20,000-£29,999  	 0.7 %
273  	 £30,000 or more  	 0.6 %

How much do you intend spending on 
music/recording hardware in the next 12 
months?
274  	 Nothing  	 5.0 %
275  	 £1-£499  	 9.0 %
276  	 £500-£999  	 20.7 %
277  	 £1000-£1999  	 25.7 %
278  	 £2000-£2999  	 12.2 %
279  	 £3000-£3999  	 9.0 %
280  	 £4000-£4999  	 3.8 %
281  	 £5000-£9999  	 5.8 %
282  	 £10,000-£19,999  	 1.7 %
283  	 £20,000-£29,999 	  0.5 %
284  	 £30,000 or more  	 0.4 %

How much have you spent on music/
recording software in the past 12 months?
285  	 Nothing  	 31.1 %
286 	 £1-£499  	 41.8 %
287  	 £500-£999  	 19.1 %
288  	 £1000-£1999  	 6.2 %
289  	 £2000-£2999  	 2.2 %
290  	 £3000-£3999  	 0.4 %
291  	 £4000-£4999  	 0.6 %
292  	 £5000-£9999  	 0.3 %
293  	 £10,000-£19,999  	 0.1 %
294  	 £20,000-£29,999 	 0 %
295  	 £30,000 or more 	 0 %

How much do you intend spending on music/
recording software in the next 12 months?
296  	 Nothing  	 36.6 %
297  	 £1-£499  	 41.5 %
298  	 £500-£999  	 14.0 %
299  	 £1000-£1999  	 6.4 %
300  	 £2000-£2999  	 1.9 %
301  	 £3000-£3999  	 0.3 %
302  	 £4000-£4999  	 0.2 %

303  	 £5000-£9999  	 0.3 %
304  	 £10,000-£19,999  	 0.1 %
305  	 £20,000-£29,999 	 0 %
306  	 £30,000 or more  	 0 %

Which of the following recording systems 
do you use?
329 	 Logic  	 40.7 %
330  	 Cubase  	 33.4 %
331  	 Sonar  	 11.5 %
332  	 Pro Tools  	 34.5 %
333  	 Digital Performer  	 5.4 %
334 	 Nuendo  	 5.6 %
335  	 Reason  	 24.3 %
336	 Live	 20.4 %
337	 Reaper	 8.8 %
338  	 Integrated digital 
	 multitracker (4416 etc)  	 4.4 %
339  	 Hardware separates  	 9.8 %
340  	 Other 	  10.2 %

Where did you buy your computer for music?
342  	 Specialist manufacturer / 		
	 music retailer  	 25.9 %
343  	 High street computer shop 	 20.9 %
344 	 Internet  	 28.3 %
345  	 Self-build 	  24.5 %
346  	 Secondhand  	 4.6 %
347  	 Not applicable 	 3.7 %

Which computer(s) do you use?
348  	 Purpose-built music PC 	  30.7 %
349  	 Modern generic PC	 23.0 %
350	 Intel Mac	 41.6 %
351  	 G5 Mac  	 14.8 %
352  	 G4 Mac  	 6.8 %
356  	 Other  	 5.1 %
357  	 None  	 1.04 %

Which computer platform are you most 
likely to adopt next?
360  	 Windows PC  	 37.4 %
361  	 Apple Mac  	 55.4 %
362  	 Other  	 6.8 %

What is your current computer O/S?
365  	 Windows Vista  	 10.0 %
366  	 Windows XP	 40.4 %
367  	 Mac OS X	 50.2 %
368 	 Mac OS 9 or earlier  	 0.3 %
369  	 Other  	 0.9 %
370  	 Not a computer user	 1.8 %
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Readers Survey Results

Gear buying in the last 12 months or intent to buy:

Item New Used Intend to buy

Computer 39 % 5 % 19 %

Audio interface 39 % 8 % 16 %

Hardware control surface 20 % 5 % 22 %

DAW software 44 % 3 % 13 %

Soft synths/samplers 29 % 3 % 11 %

Processing & effects plug-ins 1 % 0 % 1 %

Computer hard drive 51 % 1 % 13 %

Mixer (analogue) 9 % 7 % 10 %

Mixer (digital) 4 % 2 % 7 %

Master control keyboard 18 % 3 % 11 %

Synthesizer keyboard 8 % 6 % 8 %

MIDI sound module 6 % 5 % 5 %

Home keyboard/digital piano 6 % 3 % 5 %

Hardware modular synth components 2 % 1 % 5 %

Sampler (hardware) 1 % 3 % 5 %

Multitrack reel-to-reel 1 % 3 % 2 %

Multitrack analogue cassette 0 % 1 % 2 %

Integrated multitrack recorder 1 % 1 % 2 %

Stand-alone multitrack recorder 2 % 1 % 4 %

Drum machine 4 % 4 % 5 %

Microphone 38 % 8 % 20 %

Monitor speakers 26 % 5 % 22 %

Multi-effects unit 7 % 5 % 7 %

Guitar 16 % 7 % 8 %

Guitar effects processor 11 % 5 % 7 %

Mic preamp / voice channel 16 % 6 % 20 %

Hardware signal processor 10 % 6 % 12 %

Acoustic treatment/soundproofing 18 % 2 % 27 %

Studio furniture and stands 1 % 0 % 2 %

Power amp 5 % 3 % 6 %

Instrument amp 10 % 5 % 7 %

PA equipment 7 % 3 % 7 %

Other 7 % 2 % 7 %

Data compiled from 2,675 survey replies
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Display Advertisement Rate Card

Classifieds Advertisement Rate Card

No of Insertions
(Cost per Placement per Month)

1
Month

3
Months

6
Months

9
Months

12
Months

Double Page Spread £3600 £3240 £2915 £2630 £2375

Full Page £2000 £1800 £1620 £1460 £1320

Half Page Horizontal / Vertical £1100 £990 £890 £805 £725

Junior Page / Island Half £1500 £1350 £1215 £1095 £990

Third Page Horizontal / Vertical / Square £900 £810 £730 £660 £595

Quarter Page Horizontal / Vertical £770 £695 £625 £560 £510

Quarter Page Standard £700 £630 £570 £510 £460

Pages Per Issue Discount

2-5 10%

6+ 20%

No of Insertions
(Cost per Placement per Month)

1
Month

3
Months

6
Months

9
Months

12
Months

Outside Back Cover £3500 £3150 £2835 £2555 £2310

Inside Front Cover £3000 £2700 £2430 £2190 £1980

Page 3 £2700 £2430 £2190 £1970 £1780

Inside Back Cover £2500 £2250 £2025 £1825 £1650

Multiple Page Discounts

Premium Positions

Early Right Hand Page Guaranteed + £150

Consecutive Placement / Solus + £100

Guaranteed Positions

No of Insertions
(Cost per Placement per Month)

1
Month

3
Months

6
Months

9
Months

12
Months

(per single column centimetre)

Situations Vacant £45 £41 £36 £33 £30

All Other Sections £40 £36 £32 £29 £26

Lineage (minimum of 15 words) £1.50 per word

Box number £50

Classifieds Column Sizes

Single Column 56mm

Double Column 116mm

Triple Column 176mm

Loose insert rate
£900.00 per single A4 leaf (Bound-in inserts are NOT available) All prices are subject to VAT at the current rate.  
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File Types
Macintosh: We accept advertisements on 
CD in Apple Macintosh format, originated in 
the following applications only:

Adobe InDesign (up to version CS5).•	
Adobe Illustrator (to version CS5).•	
Adobe Photoshop (to version CS5).•	

PC: Advertisements created on PC 
compatible computers can only be accepted 
by prior arrangement, created in the 
following formats:

Adobe Photoshop (to version CS5). •	
Adobe InDesign (to version CS5). •	
Adobe Illustrator (to version CS5). •	
Should be saved as .eps files, with text •	
saved as curves/outlines, and colours 
saved as Process (CMYK).

It must be noted that when supplying 
files created on PC compatible machines, 
fonts will have to be converted to similar 
Macintosh equivalents (if available) 
unless text has been saved as curves. 
We are unable to make any alterations to 
files supplied in PC compatible formats. 

All advertisements supplied on CD must 
be accompanied by a hard copy of the 
advertisement, preferably a colour proof.

Colours
All colours within any document must be 
saved in Process (CMYK) mode. If colours 
are saved in any other mode (ie. RGB, 
Index etc) they will appear different or 
MONOCHROME when printed.

Pictures & Logos
All relevant EPS, TIFF, and any other •	
original picture files that are used 
must be supplied with the main 
advertisement file.
Logos and line art illustrations used in •	
the advertisement can be supplied in 
either EPS or TIFF formats as long as 
colours are CMYK (Process).
Scanned images should be supplied •	
in either TIFF or EPS format. TIFFs 

should not be compressed. EPS files 
must be single part files but must not 
be JPEG encoded.
Cutout images should be saved as EPS •	
files with clipping paths, or they will 
appear “jagged” when printed.
Pictures should be saved at 300dpi, •	
except for “screen grabs” which will 
usually be 72 dpi. These will obviously 
print at a lower resolution.

Typefaces
If fonts included in an advert are not 
available in our type library, they will 
be substituted for typefaces of similar 
appearance.

File Compression
Macintosh: Files can be compressed using 
Stuffit. Self-extracting archives are also 
acceptable.

PC: Can only be accepted if compressed 
with ZipIt.

Media
We support various disc media, as follows:

DVD ROM•	
CD ROM •	
FTP details available on request.•	

PDF Specifications
In our constant effort to improve Sound On 
Sound we have made the production process 
totally digital, going straight to plate from 
PDF files.

Please use our settings to create your PDF 
files as they are specific to our printers.
PDF specifications can be obtained from:

Michael Groves
(michael@soundonsound.com) 

(Please Note: All prices quoted in 
Advertisements must be inclusive of VAT 
at the current rate.)

Production Charges
In-house typesetting, design and layout: 
+ 10% of advertisement cost.

Loose Insertion Specifications
Insert Size  
All leaflets to be inserted into Sound On 
Sound must be slightly smaller than A4.
Max. size 200mm wide x 295mm deep
Min. size 105mm wide x 148mm deep

Paper Weights
Minimum weight of paper:
Single leaf insert	 90gsm
Four page insert	 80gsm
Eight page insert	 65gsm

Folded inserts
Folded inserts 
must have a 
closed edge. We 
cannot insert 
concertina folded 
leaflets except by 
prior arrangement 
and at substantially increased cost. 

Landscape 
This format of insert can only be accepted 
by prior arrangement.

A final printed copy of the insert must be 
supplied in advance to Sound On Sound before 
the insert can be carried in the magazine. 

Copies should be sent to:
Michael Groves
Sound On Sound Ltd, 
Media House,
Trafalgar Way, 
Bar Hill, Cambridge,
CB23 8SQ, UK.

Packaging and Delivery
Inserts should be supplied either boxed and/
or on pallets. If supplied in boxes, each 
box must be BOLDLY LABELLED as a loose 
insert with the following details:

Loose insert to be inserted into
Name of magazine ie. Sound On Sound 
Magazine Issue eg. January 2011 issue
Number of boxes eg. 1 of 50 
Number of inserts per box eg. 200 copies 
Insert booked by: eg. The Company Ltd

Advertising Specifications

Closed edge fold

Concertina fold
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Display Deadlines

SOS Advertisement Deadlines 2012

Cover Date
Display Ads 

Booking 
Deadline

Display Ads 
Copy Deadline 
(Rough Copy)

Display Ads 
Copy Deadline
 (Final Artwork)

Classifieds 
Booking 
Deadline

Classifieds 
Copy Deadline

Issue On 
Sale Date

January  
2012

Wednesday  
9 November

Friday  
18 November

Thursday  
24 November

Wednesday 
16 November

Friday  
18 November

Thursday  
22 December

February  
2012

Wednesday
7 December

Friday
16 December

Thursday 
22 December

Wednesday 
14 December

Friday
16 December

Thursday  
19 January

March  
2012

Wednesday 
11 January

Friday
20 January

Thursday
26 January

Wednesday
18 January

Friday
20 January

Thursday  
16 February

April  
2012

Wednesday 
8 February

Friday 
17 February

Thursday 
23 February

Wednesday 
15 February

Friday 
17 February

Thursday  
22 March

May  
2012

Wednesday 
7 March

Friday
16 March

Thursday
22 March

Wednesday
14 March

Friday
16 March

Thursday  
19 April

June  
2012

Wednesday
11 April

Friday
20 April

Thursday
26 April

Wednesday
18 April

Friday
20 April

Thursday  
24 May

July  
2012

Wednesday
16 May

Friday
25 May

Thursday
31 May

Wednesday
23 May

Friday
25 May

Thursday  
21 June

August  
2012

Wednesday 
13 June

Friday
22 June

Thursday
28 June

Wednesday 
20 June

Friday
22 June

Thursday  
19 July

September 
2012

Wednesday
18 July

Friday
27 July

Thursday
2 August

Wednesday
 25 July

Friday
27 July

Thursday  
23 August

October  
2012

Wednesday
15 August

Friday
24 August

Thursday
30 August

Wednesday
22 August

Friday
24 August

Thursday  
20 September

November 
2012

Wednesday
12 September

Friday 
21 September

Thursday
27 September

Wednesday
19 September

Friday 
21 September

Thursday  
18 October

December 
2012

Wednesday
10 October

Friday
19 October

Thursday
25 October

Wednesday
17 October

Friday
19 October

Thursday  
22 November

January  
2013

Wednesday  
7 November

Friday  
16 November

Thursday  
22 November

Wednesday 
14 November

Friday  
16 November

Thursday
20 December

Correct on 15/09/2010   E & OE

Please send all Display Advertising 
materials to:
Michael Groves, Production Department,
SOS Publications Ltd, Media House, Trafalgar Way, 
Bar Hill, Cambridge, CB23 8SQ, UK
Tel: +44 (0)1954 789888  
Email: michael.groves@soundonsound.com

Please send all Classifieds Advertising 
materials to:
Patrick Shelley, Sales Manager
SOS Publications Ltd, Media House, Trafalgar Way, 
Bar Hill, Cambridge, CB23 8SQ, UK
Tel: +44 (0)1954 789888   
Email: patrick.shelley@soundonsound.com

Classifieds Deadlines
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Format: GIF, JPEG, or Flash SWF
Please supply any Flash, SWF files with a 
static JPEG/GIF alternative.

File Size: 50Kb maximum
Referring URL: Client to specify
Alt image text: up to 30 words
More info: webads@soundonsound.com

Technical 
Specifications:

The Sound On Sound UK 
European website is recognised 
as one of the most popular 
attractions on the Internet for 
anyone involved or interested in 
Music Recording Technology. With 
over 15 years worth of in-depth 

editorial articles and a huge SOS 
Forum on offer, it’s no wonder 
that www.soundonsound.com 
regularly delivers in excess of 1.8 
million page impressions, and 
attracts over 745,000 unique 
visitors every month!

To promote yourself in this fast-
moving marketplace we have 
created a range of advertising 

opportunities on the SOS site at 
highly attractive prices. Read on for 
further details.

Web Advertising

Leaderboard Header
728 x 90 pixels

Skyscraper Left
120 x 600 pixels

Skyscraper Right
120 x 600 pixels

Button Left
120 x 300 pixels

Button Right
120 x 300 pixels

Banner Footer
468 x 60 pixels

A maximum of 3 advertisements will 
be shown in each position



No of Insertions Discount

2-5 categories -10%

6+ categories -20%

No of Insertions
(Cost per Placement per Month)

1
Month

3
Months

6
Months

9
Months

12
Months

Leaderboard Header	 (728 x 90 pixels) £1000 £900 £810 £730 £660

Skyscraper Left / Right	 (120 x 600 pixels) £800 £720 £650 £585 £530

Banner Footer	 (468 x 60 pixels) £700 £630 £570 £510 £460

Button Left / Right	 (120 x 300 pixels) £400 £360 £325 £290 £265

No of Insertions
(Cost per Placement per Month)

1
Month

3
Months

6
Months

9
Months

12
Months

Leaderboard Header (Home Page) £1750 £1575 £1420 £1280 £1155

Skyscraper Left / Right (Home Page) £1400 £1260 £1135 £1020 £925

Banner Footer (Home Page) £1225 £1105 £990 £895 £810

Button Left / Right (Home Page) £700 £630 £565 £510 £460

Leadeboard Header (Forum, News, Reader’s Ads or Search) £1500 £1350 £1215 £1095 £990

Skyscraper Left / Right (Forum, News, Reader’s Ads or Search) £1200 £1080 £970 £875 £790

Banner Footer (Forum, News, Reader’s Ads or Search) £1050 £945 £850 £765 £695

Button Left / Right (Forum, News, Reader’s Ads or Search) £600 £540 £485 £440 £395

Single Article Placement By Arrangement

Run Of Site / Themed Article Positions 

Premium Positions (Includes Run Of Site bonus free placement)

Multiple Insertion Discount 
(Applicable to Run Of Site / Themed Article and Premium Positions)

All prices are subject to VAT at the current rate

Web Advertising (continued)
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much as SOS! It’s the best way for me 
to keep up with new products. I’ve 
learned a lot from reading about all 
of the secrets of the engineers and 
producers. Thanks SOS!”
Greg Kurstin, songwriter, musician, and 
producer, Grammy nominee (Lily Allen, Pink, 
Britney Spears, Donna Summer). 

“Sound On Sound is the best resource 
for engineers, mixers, producers, 
etc, PERIOD!!! Sure, you can go 
online and get a lot of information 
nowadays, but how cool is having 
everything you could want at your 
fingertips in one magazine?? The 
product reviews are exceptional and 
the articles very insightful. In ‘Inside 
Track: Secrets on the Mix Engineers,’ 
I’m able to see how some of my peers 
work and get inspired by some of 
their techniques. I also enjoy ‘Classic 
Tracks,’ where I can read about the 
process of how some classic songs 
came together.”
Manny Marroquin, mixer, Grammy 
Award winner (Usher, Kanye West, Alicia 
Keys, Shakira). 
PS. “I love the magazine as well; I read it 
every month!” — Erik Madrid, 
mix assistant to Manny Marroquin.

“I want to congratulate Sound On 
Sound on their 25th anniversary. 
Magazines like SOS have meant a lot to 
me since I was a kid wanting to learn 
everything about the music industry. 
I would read cover to cover about how 
big-name producers made their music, 
get tips and tricks, and of course 
stay on top of the latest gear. Sound 
On Sound is a truly great magazine 
and can inspire and motivate up and 
coming musicians.”
Mikkel Eriksen, Stargate songwriting and 
production team, Grammy Award winner, 
(Rihanna, Ne‑Yo, Béyonce, Mary J Blige).

“As a Canadian living in Switzerland for 
a few years, Sound On Sound became 
my window to the European pro audio 

world. I read each issue 
cover to cover. It always 
had a wealth of information 
on audio products and 
recording techniques. 
I particularly enjoyed the 
interviews with acclaimed 
engineers I already 
respected and admired. 
Years later, to find myself 
featured in the magazine 
was a complete thrill.”
Kevin Churko, songwriter, 
engineer, mixer, producer 
(Ozzy Osbourne, Bryan Adams, 
Slash, Shania Twain). 

“I love the inclusiveness of Sound 
On Sound. From the dreaming bedsit 
beginner to the jet‑set producer 
of superstars, they’re all in SOS. 
Congratulations, especially to Paul and 
Hugh, on 25 years of foam tiles, tea 
and Reflexion filters!”
Guy Sigsworth, songwriter, musician, 
producer (Seal, Björk, Madonna, 
Alanis Morissette). 

“Sound On Sound has been an amazing 
source of inspiration for me over the 
years… Being able to read first‑hand 
accounts of how masters of production 
and mixing have crafted their hits has 
been invaluable, as have all the technical 
tips and gear reviews. I couldn’t do 
without it. Here’s to another successful 
25 years… Happy Birthday!”
Fraser T Smith, songwriter, musician, 
engineer, mixer, producer (Tinchy 
Strider, Craig David, James Morrison, 
Nelly Furtado). 

“I receive SOS every month — it’s the 
only technical magazine I read. I really 
like the historical articles: you always 
choose to feature an interesting artist, 
who isn’t too obvious a choice.”
Yann Tiersen, artist and film composer 
(Amelie soundtrack).
 

“I have been 
a reader of Sound 
On Sound for 
as long as I can 
remember. 
The amount of 
enlightening 
information, the 
intelligence of 
the writing, the 
beautiful print 
quality, and the 
personable stories 
make it as useful as the audio tools it 
covers. I’m a huge fan.”
Jacquire King, engineer, mixer, producer, 
Grammy Award winner (Kings of Leon, 
Norah Jones, Tom Waits, Modest Mouse).

“Besides the 
excellent interviews 
and fascinating, 
in‑depth recording 
and mixing articles, 
I can always depend 
on Sound On Sound 
for complete, 
unbiased reviews of 
the latest pro‑audio 
gear. And they use 
all my favourite 
fonts!”
Bob Clearmountain, engineer, producer 
and mixer, Grammy Award winner (Bruce 
Springsteen, The Rolling Stones, Paul 
McCartney, INXS). 

“I never miss an issue of Sound On 
Sound. There isn’t a magazine I look 
forward to receiving in the mail as 

“Sound On Sound has always 
been my favourite magazine 
to read and I would always 
get excited to try new gear 
based on the reviews. Bring 
on 25 more years!”
Chris Lord‑Alge, mixer, Grammy 
Award‑winner (Green Day, U2, Celine 
Dion, James Brown).

“As a professional 
I admire Sound On 
Sound as one of the 
most trusted and 
credible sources 
of inspiration and 
information.”
Jack Joseph Puig, mixer, 
producer, Grammy Award 
winner (Rolling Stones, U2, 
Mary J Blige, Black Eyed Peas).

The people that count,
count on Sound On Sound



1. These conditions shall apply to all 
advertisements accepted for publication. 
Any other proposed condition shall be 
void unless incorporated clearly in written 
instructions and specifically accepted by the 
Publisher.
2. For the purpose of these conditions, 
‘Advertiser’ shall refer to the Advertiser 
or his Agent whichever is the principal. 
‘Advertisement’ includes loose or other 
‘insert’ where appropriate. 
3. All advertisements are accepted subject 
to the Publisher’s approval of the copy and 
to the space being available.
4. If it is intended to include in an 
advertisement a competition or a special 
offer of merchandise, other than that 
normally associated with the advertised 
product, full details must be submitted at 
the time of booking.
5. The Publisher reserves the right to omit 
or suspend an advertisement at any time for 
good reason, in which case no claim on the 
part of any Advertiser for damages or breach 
of contract shall arise. Should such omission 
or suspension be due to the act or default of 
the Advertiser or his servants or agents then 
the space reserved for the advertisement 
shall be paid for in full notwithstanding that 
the advertisement has not appeared. Such 
omission or suspension shall be notified to 
the Advertiser as soon as possible.
6. If the Publisher considers it necessary 
to modify the space or alter the date or 
position of insertion or make any other 
alteration, the Advertiser will have the right 
to cancel if the alterations requested are 
unacceptable, unless such changes are due 
to an emergency or circumstances beyond 
the Publisher’s control. Every care is taken 
to avoid mistakes but the Publisher cannot 
accept liability for any errors due to third 
parties, subcontractors or inaccurate copy 
instructions.
7. The Advertiser warrants that the 
advertisement does not contravene any Act 
of Parliament nor is it in any way illegal or 
defamatory or an infringement of any other 
party’s rights or an infringement of the 
British Code of Advertising Practise.
8. The Advertiser will indemnify the Publisher 
fully in respect of any claim made against 
the Publisher arising from the advertisement. 

The Publisher will consult with the Advertiser 
as to the way such claims are to be 
handled.
9. Advertisement rates are subject to 
revision at any time and orders are accepted 
on condition that the price binds the 
Publisher only in respect of the next issue to 
go to press. In the event of a rate increase, 
the Advertiser will have the option to cancel 
the order without surcharge or continue the 
order at the revised advertisement rates.
10. If an Advertiser cancels the balance 
of a contract, except in the circumstances 
set out in Clauses 5 or 8 above, he 
relinquishes any right to that series 
discount to which he was previously entitled 
and advertisements will be paid for at the 
appropriate rate.
11. Where discount is applicable it will be 
specified on the rate card.
12. Credit accounts are strictly net and 
must be settled on or before 30 days from 
statement date on which relevant invoice 
appears. In the event of an account being 
overdue and without prejudice to any other 
rights which it may have, the Publisher 
reserves the right to suspend insertions.
13. If accounts are not settled by the due 
date the Publisher reserves the right to 
make surcharges at the rate of 10% per 
month until payment is made.
14. If a client exceeds 60 days credit or 
more, all outstanding invoices will have to be 
paid in full and pre-payment will be required 
to resume any advertising. Failure to adhere 
to these terms will result in a suspension of 
all advertising.
15. All prices which are quoted in all 
advertisements or loose insertions must be 
shown as “Inclusive of Value Added Tax” 
(VAT) at the current rate. Exclusive of VAT 
prices will not be permitted, unless an VAT 
Inclusive equivalent price is also shown. The 
Publishers reserve the right to withdraw any 
advertisements at any time without notice, 
which do not meet these requirements. 
16. The Publisher will allow recognised 
advertising agents 10% commission on 
the quoted rates as appropriate provided 
payment is made by the due date and all 
other requirements are strictly complied with.
17. All gross display advertising rates are 
subject to the current Advertising Standards 

Board of Finance surcharge payable by 
the Advertiser. Where orders are placed 
by Advertising Agents, the Agency will be 
responsible for collecting this surcharge and 
paying it to the Advertising Standards Board 
of Finance. 
18. Charges will be made to the Advertiser 
or his Agent where the printers are involved 
in extra production work owing to acts or 
defaults of the Advertiser or his Agent. 
These charges will be at the rates agreed 
prior to publication. Complaints regarding 
reproduction of advertisements must be 
received in writing within one calendar 
month of the cover date.
19. The Publisher reserves the right to 
refuse stop-orders, cancellations or transfers 
unless they are received not less than 
8 weeks before the date of insertion for 
monochrome advertisements or 10 weeks 
for colour advertisements.
20. If copy instructions are not received 
by agreed copy dates no guarantee can 
be given that proofs will be supplied 
nor corrections made and the Publisher 
reserves the right to repeat the most 
appropriate copy.
21. We offer no credits for typesetting 
if the service has been provided free 
of charge. (This condition also applies 
to advertisements supplied ‘on CD’.) If 
requested we will obviously endeavour to 
provide facsimile proofs; but we cannot 
guarantee these if advertisement copy 
is submitted later than the magazine’s 
deadline. Sound On Sound Ltd retains the 
copyright for any advertisement typeset as 
part of our free service. 
22. Advertiser’s property, artwork etc., is 
held at the owner’s risk and should be 
insured by them against loss or damage 
from whatever cause. The Publisher reserves 
the right to destroy all artwork which has 
been in his custody for 12 months from the 
date of its last appearance.
23. The Publisher reserves the right to 
suspend any or all advertisements should 
any legal case be brought against the 
Advertiser.
24. These Conditions and all other express 
terms of the contract shall be governed and 
construed in accordance with the Laws of 
England & Wales and the European Union.

Terms & Conditions

www.soundonsound.com



Get Recognized! 

The        Awards
For outstanding merit in hi-tech and recording products

The annual Sound On Sound Awards, first handed out at NAMM 2011, 
recognize outstanding merit in the field of high-tech and recording 
products. They are voted for by the 50,000 readers of Sound On Sound’s 
print editions around the world and the 750,000 unique visitors to 
soundonsound.com, making the results a genuine reflection of overall 
market opinion in each product category.

Each of the 15 product-group categories receives up to 10 nominations, 
compiled throughout the year, based on the views of the Sound On Sound 
editorial team and writers. End-users are then able to vote for their 
preferred products via the 
www.sosawards.com dedicated web site throughout October and 
November each year, basing their choices on outstanding performance 
and/or value for money. Winning does not disqualify a product from 
subsequent nominations, so a product that manages to remain number-
one in its field for a number of years might be eligible to win several times 
in succession, until superceded by a new market leader.

The voting results are compiled throughout December, in time for the 
handing over of the prestigious, iconic, silver SOS Award trophies to the 
lucky winners at the Winter NAMM show in January.

Best Computer Audio Interface: RME Fireface 800
Best DAW Software: Apple Logic Pro
Best Effects & Processing hardware: Lexicon PCM96
Best Software Plug-in Effects: Lexicon PCM Native Reverb
Best Software Plug-in Processing: 
Celemony Melodyne Editor
Best Hardware Controller: Avid Artist Series
Best Keyboard/Synthesizer: Access Virus TI
Best Microphone: AKG C414 XLS
Best Audio Mixer: Solid State Logic Matrix
Best Studio Monitors: Adam A7X
Best Hardware Audio Recorder: Zoom H4N
Best Microphone Preamp: Focusrite Liquid Channel
Best Software Instrument: Native Instruments Kontakt
Best Sound Library: EastWest Symphonic Orchestra
Best Studio Headphones: AKG K240
 (To qualify for nomination for a 2012 award, a the product must 
 have been available for purchase at some point during 2011.)

Sound On Sound Editors’ Choice Award: Slate Digital FG-X 
Virtual Mastering Processor
 (The 16th category is the only one that is not end-user voted, 
 being chosen directly by the SOS editorial team, for products of 
 outstanding merit that were launched during 2011.)

        Awards 2011 Winners
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